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654 MARQUETTE LAW REVIEW [85:593 
The last three categories in Tables 1 and 2 also can be grouped 
together, under the concept of journalistic techniques. The first tracks 
the extent to which the newspapers included within their news articles a 
quotation of the candidate. There is, of course, considerable variation 
among the newspapers with regard to the number of entries in this 
column, although this is reflective primarily of the fact that there is 
similar considerable variation among the newspapers with regard to the 
total number of news articles referring to the candidates. When the 
quotation row for each newspaper is looked at in comparison to the 
overall number of articles in the paper, most newspapers included a 
quotation from Abrahamson in somewhere between one-third and one-
half of the articles and a quotation from Rose in about the same 
number.288 There does not appear to be notable variation in the extent 
to which one candidate was quoted as opposed to the other. 
The second of the three journalistic-technique rows concerns 
quotations by the newspapers, not of the candidates, but of their 
supporters. In Abrahamson's case, these numbers occasionally exceed 
the extent to which the candidate herself was quoted in the newspapers. 
That is never true with regard to Rose. There are numerous possible 
reasons for this slight disparity between the candidates (of course, the 
disparity is slight enough that one might regard it as immaterial). For 
example, it was reasonably apparent throughout the campaign that 
Abrahamson was the favorite to win the race, so she would have had 
less incentive to make statements that were sufficiently newsworthy to 
merit quotation in the next day's papers. In turn, the theory would go, 
288. Drawing from Tables 1 and 2, the following reflects the extent to which the various 
newspapers quoted the candidates. For each, it lists first the number of news articles quoting 
the candidate and the total number of news articles referring to the candidate and second the 
percentage of news articles quoting the candidate. 
Abrahamson Rose 
Daily Jefferson County Union 5/15 33.33% 5/14 35.71% 
Fond du Lac Reporter 4/8 50.00% 317 42.86% 
La Crosse Tribune 7/14 50.00% 5/14 35.71% 
Capital Times 14/41 34.15% 17/40 42.50% 
Milwaukee Journal Sentinel 22/54 40.74% 26/45 57.78% 
Portage Daily Register 2/3 66.67% 2/3 66.67% 
Watertown Daily Times 8/23 34.78% 8/17 47.06% 
WaukesluJ Freeman 317 42.86% 116 16.67% 
Wausau Daily Herald 10/20 50.00% 9/20 45.00% 
Wisconsin State Journal 14136 38.89% 13137 35.14% 




























































































































